Advertising and Promotion Assignment Rubric

TOTAL:                     /30 Marks

Knowledge and Understanding:                       /5 Marks
	Level 4 (80-100%)
	Level 3 (70-79%)
	Level 2 (60-69%)
	Level 1 (50-59%)

	You have demonstrated thorough knowledge of  facts and concepts by: 

· Including all significant terms in the poster and announcement
	You have demonstrated considerable knowledge of facts and concepts by: 

· Including most significant

       terms in  the concept map
              
	You have demonstrated some knowledge of facts and concepts by: 

· Including some significant terms in the concept map
 
	You have demonstrated limited knowledge of facts and concepts by: 

· Including limited terms or less in the concept map


Thinking and Inquiry:                       /10 Marks
	Level 4 (80-100%)
	Level 3 (70-79%)
	Level 2 (60-69%)
	Level 1 (50-59%)

	You have demonstrated critical and creative thinking skills with a high degree of clarity and effectiveness by: 

· Clearly stating and presenting your promotional idea/pitch in your poster and announcement with a high degree of effectiveness
·  Extremely creative and unique promotional idea/incentive and sales pitch
	You have demonstrated critical and creative thinking skills with a considerable degree of clarity and effectiveness by: 

· Stated and presented your promotional idea/pitch in your poster and announcement with a considerable degree of effectiveness

·  Considerable creative and unique promotional idea/incentive and sales pitch
	You have demonstrated critical and creative thinking skills with a moderate degree of clarity and effectiveness by: 

· Clearly stated and presented your promotional idea/pitch in your poster and announcement with a some degree of effectiveness

· somewhat creative and unique promotional idea/incentive and sales pitch
	You have demonstrated critical and creative thinking skills with a limited degree of clarity and effectiveness by: 

· Clearly stated and presented your promotional idea/pitch in your poster and announcement with limited degree of effectiveness

·  Limited creativity and unoriginal  promotional idea/incentive and sales pitch


Communication                       /15  Marks
	Level 4 (80-100%)
	Level 3 (70-79%)
	Level 2 (60-69%)
	Level 1 (50-59%)

	You have used language, colour, and visuals on your poster and announcement with a high degree of accuracy and effectiveness by: 

· Ensuring that poster  is tidy, main concept is easily identifiable, and entire map is well organized and legible

· Using colour with high effectiveness to identify concepts and make use of groupings   

· Using illustrations to heighten the appeal and focus the attention of the reader 

· Ensuring correct grammar and spelling has been used throughout poster and announcement
	You have used language, colour, and visuals on your poster and announcement with a high degree of accuracy and effectiveness by: 

· Ensuring that poster  is tidy, main concept is identifiable, and the map is mostly well organized and legible

· Using colour effectively to identify concepts and make use of groupings 
· Using illustrations to heighten the appeal and focus the attention of the reader on 
· Ensuring correct spelling and grammar has been used most of the time 
              
	You have used language, colour, and visuals on your poster and announcement  with a high degree of accuracy and effectiveness by: 

· Ensuring that the poster  is somewhat tidy, main concept is included, and map is somewhat organized and legible

· Using colour to identify concepts and make somewhat of an effective use of groupings 
· Using illustrations to heighten the appeal and focus the attention of the reader 
·  Ensuring correct spelling and grammar has been used some of the time 
	You have used language, colour, and visuals on your poster and announcement with a high degree of accuracy and effectiveness by: 

· Rarely ensuring poster is  tidy, main concept is difficult to identify, and map is not organized or legible

· Rarely using colour to identify concepts and make limited use of groupings  

· No illustrations
· Rarely ensuring correct grammar has been used 


