UNIT 2: Developing a Marketing Proposal

Overview: 

In Unit 2, we have explored the nature if a competitive marketplace and the roe of marketing in business. Now, you have the opportunity to demonstrate the knowledge and skills you have developed during this unit by creating a marketing proposal. 

YOUR TASK: 

1. Choose an existing product which is either at the decline stage or decision point- i.e. the business needs to make changes in order to increase sales. Ensure to have it APPROVED BY ME BEFORE YOU START
2. Write a marketing proposal. This is a formal report which includes:

a. Title Page

b. Table of Contents 
c. Introduction: introduce product (consider including history, previous marketing strategies, current place in the market) 
d. Summary of the Factors Affecting Competition for this product: These include: 


i. Quality

ii. Price

iii. Design

iv. Features

v. Benefits 

e. New Slogan + 1 paragraph explaining the rationale (reason) for the new slogan (include facts from notes/text regarding target market, brand image, etc.) 

f. New Logo + 1 paragraph explaining the rationale for the new logo (include facts from notes/text regarding target market, brand image, etc.).

g. Redesigned (or newly designed) Packaging + 1 paragraph explaining rationale fro packaging design (include facts from notes/text regarding target market, brand image, how you’ve considered form and function, etc.). You may draw out the new design OR actually create the new packaging for the product. 
h. Promotional Ideas + 1 paragraph explaining the rationale for the new slogan (include facts from notes/text regarding reasons for using different promotional ideas, target market, brand image, etc.
In your summaries, first describe in general what each factor means. Then describe how it specifically applies to your product. Include this summary in your marketing proposal.








